
Creative Labs Case Study 



Vado HD Case Study 

Challenge:  Creative Labs launched 
its new Vado HD pocket video 
camera.  As part of its ongoing 
customer relationship and sales 
program, Creative Labs offered the 
opportunity for consumers to 
name the new product. 



Vado HD Campaign 

Air Advertainment created a custom in-flight brand 
experience on Alaska Airlines/Horizon Air for Creative 
Labs that allowed for multiple consumer interaction 
opportunities. 



Vado HD Campaign (cont.) 

• Aligned tech-friendly routes (northwest) to 
meet clients’ interaction goals. 

• Distributed over 25,000 Vado HD custom 
branded in-flight snack boxes. 

• Developed complete measurement and CRM 
plan for best in class consumer experience. 



Name the Vado HD 
Consumer Experience. 



How Did We Do for Creative Labs? 

• Creative Labs saw a sharp increase in weekly 
sales, social media interactions, website 
traffic, and traditional press coverage. 

• Results Highlights… 

– 80.2% weekly sales increase during promotion 

– 22.6% conversion to Facebook from our custom-
designed Vado HD Web landing page 

– 36.1% increase in Web traffic  

 

 

 



Don’t Just Take Our Word 

“We tried Air Advertainment at the same time that we 
tried a number of other advertising vehicles for our 
Creative Vado Pocket Video Cam, and Air Advertainment 
delivered the best results. Looking ahead, we would fine-
tune our advertising even more to make sure we took full 
advantage of Air Advertainment’s capability to reach a 
strong consumer base with significant purchasing power.” 

 
– Brian Humphris, Director of Sales and Marketing,  
 Creative Labs, Inc. 



Advertising Age 
thought the 

campaign was 
pretty cool, as well. 



About Us… 
 
Air Advertainment, LLC, is a privately held, fully integrated company founded in late 2008.  
Air Advertainment specializes in both the development and the logistical coordination of 
unique, progressive marketing concepts within the airline industry.  By utilizing its 
marketing and advertising expertise and media-rich network, Air Advertainment connects 
the high-caliber advertiser with the regional, national, and international airline carriers.  
  
In 2008, Air Advertainment began developing an innovative, patent pending, “first of its 
kind” advertising opportunity. Entitled “the free lunch/snack program,” the goal of the 
program is to build brand awareness, loyalty, customer satisfaction, goodwill, and additional 
revenue for airline carriers, while delivering a powerful punch for advertisers across 
multiple channels. Utilizing the huge airline customer base, Air Advertainment has the 
ability to deliver a virtually untapped world-class demographic. 
 
Air Advertainment’s value proposition is advantageous to the airline carrier, food 
manufacturer/distributor, agency/brand, and consumer (in this case, the agency/brand). 
Air Advertainment has successfully integrated all parties within the current airline 
infrastructure and launched the program in Q2 of 2010. 


